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é Buoyant Inbound Tourism Consumption due to increase in )

“Visitor Arrivals” to Japan

Increase in “Visitor Arrivals” (number of foreigners visiting Japan) is positively impacting Japanese

economy in recent years. The number of “Visitor Arrivals” has been increasing steadily. June 2017 saw

2.35 million visitors and first half of year 2017 saw total of 13.76 million visitors. Increase in inbound

tourism consumption supported by growing number of “Visitor Arrivals” is expected to underpin
Qpanese economy as Japanese domestic consumption is growing just modestly.

“Visitor Arrivals” in June 2017 was 2.35 million
That in the first half of 2017 was 13.76 million (+ 17.4% YoY)

W [n recent years, tendency of increasing number of “Visitor Arrivals” has been accelerating dramatically.
The number of “Visitor Arrivals” in June 2017 (estimate) was released by JNTO on 19t July. The
number rose + 18.2% YoY to 2.35 million for the month and total number of “Visitor Arrivals” in the
first half of 2017 was 13.76 million. The visitor number has been increasing steadily as it has surpassed
10 million in May 2017 which was the fastest pace of increase in its history.

B Inbound tourism consumption is also
increasing steadily. According to
“Consumption Trend Survey for Foreigners
Visiting Japan” released on 19™ July by Japan
Tourism Agency, consumption by “Visitor
Arrivals” during 2017 2Q (Apr.-June)
increased + 13.0% YoY to JPY 1,077.6
billion which is the record high for a single
quarter. Also, consumption for the first half of
2017 increased + 8.6% YoY to JPY 2,045.6
billion surpassed JPY 2 trillion for the first
time.

B By consumption items, most spent was for
shopping with JPY 131,000 per person for
Chinese visitors (top spender) and JPY 57,000
for all visitors on average. Next item was
lodging expense. Visitors from Europe, US
and Australia tend to spend more for this item,
like UK and lItalian visitors spent more than
JPY 100,000. Longer length of stay seems to
contribute to higher lodging expense.

Inbound tourism consumption marked the record high
The largest expense was for shopping and then for lodging expense
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(Note) Data period is from 2014 1Q to 2017 2Q. 2017 2Q is estimated figure by JINTO.
(Source) SMAM, based on JNTO data.
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Buoyant inbound tourism consumption is expected due to
increase in number of “Visitor Arrivals” going forward

Future Outlook

W Despite decrease in inbound tourism consumption per person of foreign visitors by - 6.7% YoY to JPY
149,000, tendency of increase in total inbound tourism consumption is continuing as number of
“Visitor Arrivals” has been growing steadily. Department store sales for foreign visitors in Japan
increased for 7 consecutive months even when the Japanese domestic market has been shrinking.
Buoyant consumption by foreign visitors is expected to play one of the key roles to underpin Japanese
economy.
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Please read this disclaimer carefully.

@ This material is for non-Japanese institutional investors only.

® The research and analysis included in this report, and those opinions or judgments as outcomes thereof, are
intended to introduce or demonstrate capabilities and expertise of Sumitomo Mitsui Asset Management Company,
Ltd. (hereinafter “SMAM”), or to provide information on investment strategies and opportunities. Therefore this
material is not intended to offer or solicit investments, provide investment advice or service, or to be considered as
disclosure documents under the Financial Instruments and Exchange Law of Japan.

® The expected returns or risks in this report are calculated based upon historical data and/or estimated upon
the economic outlook at present, and should be construed no warrant of future returns and risks.

® Past performance is not necessarily indicative of future results.

e The simulated data or returns in this report besides the fund historical returns do not include/reflect any
investment management fees, transaction costs, or re-balancing costs, etc.

® The investment products or strategies do not guarantee future results nor guarantee the principal of investments.
The investments may suffer losses and the results of investments, including such losses, belong to the client.

@ The recipient of this report must make its own independent decisions regarding investments.

® The opinions, outlooks and estimates in this report do not guarantee future trends or results. They constitute
SMAM’s judgment as of the date of this material and are subject to change without notice.

® The awards included in this report are based on past achievements and do not guarantee future results.

® The intellectual property and all rights of the benchmarks/indices belong to the publisher and the authorized
entities/individuals.

e This material has been prepared by obtaining data from sources which are believed to be reliable but SMAM can
not and does not guarantee its completeness or accuracy.

e All rights, titles and interests in this material and any content contained herein are the exclusive properties of
SMAM, except as otherwise stated. It is strictly prohibited from using this material for investments,
reproducing/copying this material without SMAM’s authorization, or from disclosing this material to a third party.
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